ity
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GREAT STREETS

WALKABILITY

BIKEABILITY
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Great Streets balance the need to move people
from place to place with the need to provide
public spaces for social interaction and economic
exchange.
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DESIGN MATTERS
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ATTRIBUTES OF WALKABLE PLACES

Comfortable

Engaging
Accessible

iv. Connected
. Convenient



B
4

bi
|

TR




STREET NETWORK

T

T

ne street network
nould reinvoice

ne City’s values

< < Lee St

<
n

o
it AlicoSt B 3 ¥ Man
4\;} & Graceada Park  amiicest ' gortst
%’ Jones St <
e“.‘oo
Inn pve « D A g
nsas owney Ave owney Ave
wa 3 Bank of Ame Moo
Wancial i
~ Modesto ekt
Irrigation District L8 Loma Avt
\c’\ S
b g
DoubleTree by 3
Hilton Hotel Modes 2
Brenden Theatres B A=
(59) %
Of
z 2 Gallo Center forgfe Arts . e,
= X % & ¢
3 $ v @ : -
3 Modesto D @
© >
@ & ; ]
® ,46;. 5 Jennie St
2 % B =
2 o O %s
— Odk St g 5 R
0 0 ) < »
_ g 202 > o Stanislaus Food Products
Pine St = = )0,
2 g 3
—_— Y %
3 v 4
Spruce St W 3 %
7
%
. St
edy vine st oo % : 1 9 E.i
al 6> %c, )//'4 =
N o
| - ‘J} N {:‘
¥A %, % )
. “S 9 %5 %, %’d} 2
sto High Schoo LY . “ 3 7S o 5
Q-b Sierra Dr )
Ruberto St &cgz
<& > =
% m :
' Q Q ?:‘ Center St 2 té 3 (2, U':g
2 3 © a3 /l(s9) = %



TWO-WAY STREET RESTORATION

— Direct routing for motorists, cyclists, and transit riders

— Revitalization and place-making

— Better image — do-not-enter signs, place vs thoroughfare

— Increased access to businesses

— Respects historic intent: better social & economic exchange

— Redundancy for events, parades, maintenance, emergencies...

— Easier way-finding and tourism

— Easier Enforcement — less speeding, reckless driving, weaving,
wrong-way travel



SAFETY

* Reduced speeding on
two-way streets

* Slower speeds -

_ Reduces Crashes 9 out of 10 pedestrians surv
— Increases comfort Rt
— Eliminates ”dOUbIe threat” 5 out of 10 pedestrians survive.

O
onl

y 1 out of 10 pedestrians survives.
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Navarre

South Bend, Indiana

1-way State routes run

through downtown

- 1-way City streets in
downtown

- LOS for motorists top
priority

- disinvestment, no infill &
no redevelopment in
downtown

- Loss of tourism and
recreation to nearby
communities

\




CREETINGS fen e

L a\P Ma jor Changes

every 1-way pair
restored to 2-way

- every multi-lane 1-way
street dieted to 2 lanes
(some with left turn
lanes)

- every street became a
complete street

- over $100M private
investment during
Implementation

~  INDIANA
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Major Changes
every 1-way pair
restored to 2-way

- every multi-lane 1-way
street dieted to 2 lanes
(some with left turn
lanes)

- every street became a
complete street

- over $100M private
iInvestment during
Implementation
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Main Street

4-lane, 1-way, street restored to 2-lane, 2-way, street with left turn lanes,
wide sidewalks, separated bike facilities, street trees, rain gardens &

on-street parking
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5-9% Somewhat confident
51 - 56% Interested but Concerned

s lclee

lower stress tolerance

source: Dill, J., McNeil, N. (2012). Four Types of Cyclists? Examining a Typology to Better Understand Bicycling Behavior and Potential.
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5-9% Somewhat confident
51 - 56% Interested but Concerned

C \\' \" “ | ')\’ r°

lower stress tolerance

source: Dill, J., McNeil, N. (2012). Four Types of Cyclists? Examining a Typology to Better Understand Bicycling Behavior and Potential.






A NETWORK FOR EVERYONE

It’'s more
than just

work trips.




A NETWORK FOR EVERYONE

4%
Other

B 19%
b Work

It's more
than just
work trips.

7%

Social @

10%
School él.

21%
g Shopping

19%
Errands



Who would ride
here?
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Who would ride
here?
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Who would ride
here?



PROTECTED BIKEWAYS

Safety:

 Minimize conflicts
 Encourage yielding
 Delineate space

* Provide consistency




PROTECTED BIKEWAYS

Safety:

Minimize conflicts
Encourage yielding
Delineate space
Provide consistency

Comfort:

Separate modes
Balance delay

Accommodate
passing bicyclists




PROTECTED BIKEWAYS

Safety:

Minimize conflicts
Encourage yielding
Delineate space
Provide consistency

Comfort:

Separate modes
Balance delay

Accommodate
passing bicyclists

Connectivity:

* Provide direct, seamless
transitions

* Integrate into
multimodal network




~ PROTECTED BIKEWAYS

~ = Attract more people to

bicycling
=
:’2 " Improve safety for all
- road users

= Preferred by motorists
and bicyclists

" Preferred by women

[

~



SAFETY BENEFITS

Seville Spain

Action

Built 36 mile separated bike lane network in
1 year (2006)

48 mile connected network

Results

bicycle trips up 435%
Cycling risk per million bicycle trips
decreased by 64%
Bike mode share
1% in 2006
« 5%in 2007
e 9%in 2013



Positive
B Negative
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Tone of 311 Calls Received

8 Ave/? Ave and Stephen Ave Open

12 Ave Open
5 St Open

on | Cycle Tracks are Open




INCREASED RIDERSHIP

BIKEWAY
alga Total Downtown Bicycle Trips NETWORK
Annual May Count OPENED

20000
Centre City Gycle Track Network opened. 47% increase in
17500 A E ridership from
~g= 201 )
15000 — N 015 to 2018
Peace Bodge opered.
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Source: The City of Calgary Central Business District Cordon Count. The total number of bicycles entering and exiting the downtown
are counted annually on a weekday in May from 6 a.m. to 10 p.m.



ECONOMIC BENEFITS

BIKE SHOPPING: SMALLER TRIPS, MORE VISITS

People who arrive to a business on bike spend less per visit but visit more often, resulting
in more money spent overall per month. 2

In Portiand, OR, people who traveled to a I‘::IE!RIAR?IE SPENDING ggnﬁgﬁrs: ENDING

shopping area by bike spent 24% more per
month than those who traveled by car.

Studies found similar trends in Toronto
and three cities in New Zealand.

Auto Bike Auto Bike

BETTER BIKING,
MORE CUSTOMERS

When San Francisco reduced car lanes and installed
bike lanes and wider sidewalks on Valencia Street,
two-thirds of merchants said the increased levels

of bicycling and walking improved business.

Only 4 percent said the changes hurt sales. ™

66

OF MERCHANTS SEE INCREASED SALES.

Source: People for Bikes. 2015. Protected Bike Lanes mean Business.

1370 1055 m e

BIKE LANES PART OF
SALES BOOST

In New York City, after the
construction of a protected bike

lane and other improvements on 9th
Avenue, local businesses saw up

to a 49% increase in retail sales,
compared to 3% increases in the rest
of Manhattan. ™

9th Avenue

49% Increase in sales

Rest of Manhattan

m increase in sales



Thank you!




